Flower Show Blooms on International Stage

Spring returns as 245,000 guests experience the power of flowers
PHILADELPHIA – “Flower Power” was in full effect at the 2019 PHS Philadelphia Flower
Show, which paid tribute to the enormous impact of flowers on our lives, from March 2 to 10 at
the Pennsylvania Convention Center. With spring just around the corner, visitors celebrated
the 50th anniversary of Woodstock and witnessed one of the world’s most prestigious floral
design competitions, the FTD World Cup 2019.
The Pennsylvania Horticultural Society produces the award-winning Philadelphia Flower Show
in order to engage people in its mission of using horticulture to advance the greater good by
driving positive environmental and social change. This year, over 245,000 visitors explored ten
acres of exhibits, featuring imaginative interpretations of this year’s theme – from stunning
landscapes and delightful gardens to breathtaking creations by the world’s top floral designers
– that provided guests with inspiration and ideas for their own backyards.
Returning to the U.S. for the first time since 1985, the FTD World Cup brought together awardwinning designers from 23 countries for an intense competition to produce exquisite, largerthan-life floral creations. By the end of opening weekend, Australia’s Bart Hassam emerged
victorious from a group of world-class competitors, with Russia and Hungary placing second
and third, respectively. PHS was honored to host the world-renowned competition, which was
streamed around the globe and experienced by the visitors at the Show.
Cultural influences from the 1960s could be felt throughout the Show, starting with throwback
tunes and Pop Art-inspired elements from Warhol and Lichtenstein welcoming guests into the
Entrance Garden. The opening night Preview Party fundraiser and a Beatlemania-themed
dance party at “Flowers After Hours” featured performances by a Fab Four cover band. Guests
walked the Show with flowers in their hair and were transported back to the Summer of Love
with Woodstock-inspired exhibits.

In one of the Flower Show’s time-honored traditions, veteran gardeners and novice green
thumbs vied for a blue ribbon by entering plants in the competitive classes. This year, 616
Horticourt exhibitors brought 5,955 entries in various categories to the Show – 111 more
exhibitors and 628 more entries than last year. Popularity also grew in the Artistic and Design
Classes with 371 entries, including 49 in the new Photography class.
The spirit of competition was also shared by many public, private and parochial schools in the
region that hosted Junior Flower Shows with PHS. Students from 12 schools submitted 264
entries in the Horticourt and Design classes while 32 schools hosted Junior Flower Shows with
PHS. In total, more than 4,000 students participated in “Flower Power”-inspired activities that
cultivated a love of horticulture in young people.
“We are so grateful to the guests, volunteers, exhibitors and PHS members who made the
2019 Philadelphia Flower Show such a fantastic success,” said Matt Rader, PHS President.
“For the PHS community, every day is an opportunity to experience the power of flowers,
plants and gardening, and we were honored to share that with visitors from around the world
this year. Our work to advance the greater good through horticulture continues all year long,
and we invite everyone to participate in our cause.”
Made possible by a dedicated, diverse group of more than 3,000 volunteers, the Flower Show
helps support PHS’s work. PHS uses horticulture to build social connections, create access to
healthy food, grow economic opportunity, and create more livable environments for the Greater
Philadelphia region and beyond. As the organization approaches its 200th anniversary in 2027,
PHS is focusing all of its work – including the Flower Show – to increase its impact in these
four areas, based on the critical needs identified by communities across the region.
Planning is already underway for the 2020 Philadelphia Flower Show, which will take guests
on a “Riviera Holiday” from February 29 to March 8 at the Pennsylvania Convention Center.
The show will celebrate the lush, exotic plants and sun-drenched landscapes of the
Mediterranean climate, which can be found from Europe’s southern coast, to America’s West

Coast, to the Western Cape of South Africa, to central Chile, to southwestern Australia.
“Riviera Holiday” will be a global tour of color, sense, and captivating beauty.

ABOUT THE FLOWER SHOW
The PHS Philadelphia Flower Show is the nation's largest and longest-running horticultural
event and features stunning displays by the world’s premier floral and landscape designers.
Started in 1829 by the Pennsylvania Horticultural Society, the show introduces diverse and
sustainable plant varieties and garden and design concepts. In addition to acres of garden
displays, the Flower Show hosts world-renowned competitions in horticulture and artistic floral
arranging, gardening presentations and demonstrations, special events, and the citywide
Bloom Philly pre-Show celebration. The Philadelphia Flower Show has been honored as the
best event in the world by the International Festivals & Events Association, competing with
events such as the Kentucky Derby Festival, Tournament of Roses Parade, Indianapolis 500
Festival, and other international celebrations.
The Premier Sponsor of the 2019 Flower Show is Subaru, and the Exclusive Sponsor is Bank
of America. Official Sponsors are AARP, ACME, Aetna, Bartlett Tree Experts, Belgard, Green
Mountain Energy, Main Line Health, United Healthcare, and Xfinity. Supporting Sponsor is
STIHL. Contributing Sponsors are Bath Fitter, Cruise Planners, Cutco, Global Home
Improvement, Green Star Exteriors, LLC, Homespire Windows and Doors, KIND Snacks,
LeafFilter, Luxury Bath NJPA, Mid-Atlantic Waterproofing, Oasis Floral Products, Power Home
Remodeling, Renewal by Andersen, Stella Artois, and Verizon Fios. Promotional Partners
include The Jersey Cape, The New Jersey Shore, Old Sod Travel, Valley Forge Tourism &
Convention Board, and Visit Pennsylvania. Official Media Partner is 6ABC.
For more information about the PHS Philadelphia Flower Show and to purchase tickets, visit
theflowershow.com, and follow us on Facebook, Twitter and Instagram.
ABOUT PHS
The Pennsylvania Horticultural Society is a not-for-profit organization, founded in 1827,
whose programs connect people with horticulture and together creates beautiful, healthy and

sustainable communities. PHS brings together people from diverse backgrounds to engage in
horticultural projects that increase access to fresh food, create healthy living environments,
build deeper social connections and grow economic opportunity. PHS’s best known activities
include the Philadelphia Flower Show, street tree planting and maintenance, community
gardening, public beautification, and the PHS Pop Up Gardens. PHS is supported by Show
proceeds, individual members and supporters, foundations, partners and government grants.
For information and to support our work, visit PHSonline.org.
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